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CEroaHs RECHI.UA - KPYNHENLLIWUN B YA-HETE
MAPKETIMJIEMC AKCECCYAPOB U KPACUBbIX
BELLIEW.

[1o cocToaHunto Ha 2020 rog Mbl pa3BrBaeMm
TaKne HamnpaB/eHus:

- ObYBb

- OABEXOA

* CYMKW

« YACbI 1 YKPALLUEHWNA

« [MPEAMETBI MHTEPBEPA

- MEBEJ1b



r’EHOEPHOE COOTHOLLUEHUE

% [0MA OT 06LLero KonmyectTsa K/IMeHToB

716% i‘i‘ 24%

[10X01 HA 0HOI0 YJIEHA CEMbU

B MecsiL, rpH

20 000-30 000 rpH

w 10 7 000 rpH

7 000 -
12 000 rpH

12 000 -
20 000 rpH

Bbiwe 30 000 rpH

'EO COOTHOLUEHWNE

% [ONA OT 06LLEero KosmyecTsa K/IMEHTOB

92%

PErNOHbI

BO3PACTHOE COOTHOLUEHUE

% [0NA OT 06LLero KonmyectTsa KJIMeHToB

21-30 net

20 net
n MOOXKe

cTaplue V
51 ropa

41-50 net

31-40 net
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BLANC

DAVIDOFF

<> PARKER.

AOM
UHTEPbLEP

SELETTI

Bacearat

Christofle

Villeroy & Boch

1748



BCE MAPKETUHIOBbIE KAHAIJIbI:

* MoncKoBoe NpoaBuKeHne (SEO)
* KOHTeKCTHas peknama (Google, Google Shopping)

« OaHHepHas pekamMa
(oxBaT ayaMTopun B 8 M/IH NOSIb30BaTENEN)

* NapTHepckue nporpammbl (CPA)

* TU3EPHbIE CETH
(oxBaT ayauTopun B 2.9 MSIH NoNb3oBaTenen,
Criteo, Mgid, Redtram n 7.4.)

* coUmanbHble ceTn Facebook, Instagram
(SMM 1 Tn3epHas peknama)

- direct marketing (email, viber, sms, push)




KAK MAPKETTMI/TEVC, RECHI.UA NMPEACTABJIAET 130 JTYYLUMX BYTUKOB YKPAVIHbI,
a Takxe OUCTPUObIOTEPOB BeyLLMX MUPOBbIX MapoK
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Montegrappa

]
Exclusive Group
Kues

Kues

Kues

Piquadro
Kues

Principessa
Kues



C HAMU BbIT'OAHO PABOTATDb

- Baw ToBap 6ypeT npeactaBneH 60/1bLLION ayauToOpumn
Hallero MarasmHa. Hawv KAneHTbl - ioAM C JOXOA0M
3HAYUTENBHO Bbille CPeaHEero, KoTopble NPUBbIKAN K
npemMunanbHbIM NPOAYKTaM 1 COOTBETCTBYHOLLEMY
CEepBUCY.

* Bawl ToBap 6y4eT AOCTYNeH NoKynaTensiM 13 Bcex
ropoAoB YKpaWnHbI.

- BecnnaTtHas peknama gJ/is Bawmx 6peHaoB.

MHor1e nokynaTenn He roToBbl MOKyNaTb B MHTEPHETE,
HO aKTMBHO €ro UCMONb3YHOT A MOMCKa TOBapOB. Takow
CErMEHT NoTpebuTenei BolbUPaeT B MHTPEHETE M MOTOM
MLLET, B KaKOM 0hh1ainHOBOM MarasmHe MOoXKHO MOCMO-
TPETb TOBAP BXMBYHO N KYMUTb.

- Baw ToBap 6ygeT npeacTaBaeH TONbKO C
JOCTONHbIMW 6GpeHAaMM.
MbI He npogaemM nopnenok.



RECHI.UA OEJIAET BCE

1. Mbl co3aeM KOHTEHT, CAMOCTOATENIbHO
BbIPY>XaeM BallM TOBapbl Ha CauT.

2. Mbl paboTaeMm C KIIMEHTOM nocJsie
NoJly4eHns 3aKasa

3. Mbl ocyuiecTBnsieM JOCTaBKYy 3aKasa
NOoKynaTesito 1 onsiadnBaem ee

4. CtaHpapTHas KOMUCCUSA B TaKOM
dopmarte - 30%

RECHI.UA NMEPEOAET BAM
TOJIbKO 3AKAS3DbI:

1. Mbl BbIrpy>Xaem Ball aCCOPTUMEHT
yepes ¢ung. Becb KOHTEHT CO3aeTCA BaMM.

2. Mbl nepefaemM BaM 3aKasbl,
Bbl CAMOCTOAITENIbHO 00L,aeTeCh C KIIMEHTaMMU
N BbINOJIHAETE J0CTaBKYy OT CBOEro MMEHM.

3. KnueHT npn odpopmneHnn 3akasa 3HaeT,
YTO OH Nnokynaet He B Rechi.ua.

4. CtaHpapTHas KOMUCCUSA B TaKOM
cdopmate 10-20% (ob6cykaaeTcss UHAMBUAYANBHO).



NMPOOAXN HALLUX MAPTHEPOB CYLLECTBEHHO KOJIEBJTIOTCA B 3ABUCUMOCTU OT PAAA
GAKTOPOB.

YcpeAHeHHbIV Noka3saTesb B KaTteropusx fashion 2 Tbic.rpH. Ha ogHy KapTo4yky ToBapa B MecsiL.
O6yBb - 2,5 TbIC.IPH, CYMKM - 3,5 TbIC.IPH., TO €CTb 60/IbLLIE aCCOPTUMEHT - 60JIbLUE MPOAAX.

YTO BJIUAET HA OB BEM MNMPOAAX:

1. NpuenekaTenbHOCTb TOBApHOro NpeasioykeHns (LeHa, ce30HHble CKUAKMW, pa3sMepHbIN pAag,
BOCTPe6oBaHHOCTb 6peHAa).

2. KayecTBO pa6OTbI MnapTHepa (6bICprIe OoTBETbl Ha 3aMpocCbl, CKOPOCTb BbIMOJIHEHNA 3aKa308B,
KOHTPOJ1b HaJ'IVI‘-IVIFl).

3. OTcyTCTBVIe 6onee JelleBblX aHas1oroB B UHTEPHETE.

4. MapKeTUHrosast akTUBHocTb Rechi.ua no ToBapam napTHepa.



CrACUBO 3A BHUMAHUE

[0 BCeM BOMpocamM MOXeTe obpallaTbCs
Anekceun OLLIOBCKUM
product2@rechi.ua
+38 (050) 916 89 61



